(tilities:
_Wall.
h Chat.

. E_vents.

50mctl1ing about tuenti

T uentiis a social web from SPain for PeoP|e between 14 and 30 years old.
Was created in 2006 adn nowaclags it’s one of the most famous websites in
SPain. Tl’ve first idea was to create a social web for university stuc{ents, but
tod39 it’s open to all the young Peop(e and has more than é millions of users.

N Share Pl‘lotos, videos and comments.

Now tuenti it’s available in Spanish, Eng]ish, Cata|é, Euskera and Ga|ego
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~-METHODOLOGY

For my stuc{ﬂ of the 5Panish social web tuenti, | deve[opecl a questionmaire with 15 ciuestions about the most common use habits of this website. | used the web

www.encuestafacil.com to do the survey and the distribution was via e-mail. Mg research focuses on the motivations that Peopie have to use the social web and also want to

studg if this somehow affects their &aily habits. | also included data from the web www.alexa.com, to compare the time in tuenti and in facebook.

B E:ill'st, | did a clemographica; stuclg (gencle;g age and studies level).
. Second, a sta,:dﬂ of the daily Frequencg of use made of Tuenti.
_ T hird, a behavior studﬂ.

B Fourth, a studﬂ on relations with other Pal‘ticiPants.

B [Fifth, a evaluation of tuenti.

ngothesis:

YOng Peop[c toc{ay sPan more time on their Pt'oFilcs of the social web than watching television and the main use is to keep in touch with friends and find other Peop]e with

common. | his behavioris changing the habits of the young Pcople,
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T he 83% of the Partici})ants are between 18 and 30 years, but OHIH the 57% has Universitg styclies (the first idea was create a social web for univerity Peop(e, but now

seems Pcoplc between 18-30 and without Lmivcrsi‘cﬂ suhjdies uses tuenti). | he 88% of the Participants access the web between 5 and 7 d335 per week. T he main

motivation of the Pal‘ticipants it’s use tuenti to keep in contact with their friends, however the 0% of the Participants made new friends in tuenti.

T o analize my main hypothesis, we have to think that Pcop]e from 5Pain use also facebook, the data of alexa.com says to us the time of use between tuenti and facebook

are too similar.

|F we count the time spent on tuenti, the time spent on facebook and the time spent n 3outube_ (also was asked in the surveﬂ) the resultit’s very similar as the time watcl-ling

Tv. T hat behavior can mean a chaﬂge in the habits of young, Peop[e‘ | decided compare the time 5{:‘~cnd in a social web with the time sPencl watching Tv because television

has a big influence to build oPinion, ;w the future | think the 5ocia| Web will be a Power'ful tool to

social capital (F| itnam).

build oPinion (the wisdom of the crowds), but 325:0 will be a tool to build




