ANALYSIS OF A PROMOTIONAL ADVERTISING ONNETLOG

Netlog is a Belgian social networking website speciﬁcally | want to research the impact of advertising on Netlog. | decided for empirical
method of research so | made questionnaire. The survey was solved by 64 people.

targeted at the European youth demographic. With more
than 150 million visitors per month, the numbers of page

views go up to more than 4 billion. RESULTS
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Netlog users :
- can create their own web site '
- can publish their blogs via Netlog S ul s se
- can share photos, videos and events with their friends . I cempron sestinan

ne = Did any advertising on Netlog persuade you

- can adve rtlse via NEtlog Ne [81] — that you have purchased a product?
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