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What is Twitter? A new breed of social networking

Twitter is a social networking/micro-blogging service,

Launched on October 2006 at http://www.twitter.com 1. MEthOdO'Ogy

as a web application based around status.

Purpose of this study: Test if Twitter affords a new way of social networking. Some of the questions asked:

Demog 'a phiCS: Origin, age, gender, occupation.
Twitter usage: Time as a member of Twitter, veracity of profile information,

Hypothesis considered:

A. Twitter users engage in a different type of communication tweets per day and main uses of Twitter.
: : : C : : C . Hypothesis testing oriented questions:
B. Twitter users maintain dIStlnCt relatlonShlpS Wlthln the network y1':.)What portion of yc?ur Twitter frier?ds do you frequently meet face-to-face?
Home Profile Find People Settings Help Sign out Both of these hypothesis were tested by comparing these two factors with the most common form of social 1‘:,j’v';?;f;”ggf?;;ﬂi;‘jn“;f;%?j:gef‘e‘e'?. :gf.';ff;f;;;“g,';g.ft;:g;‘;;;‘g{‘ha;j;;zﬁ?.g‘;Q.ﬁy:ggjj:_Beeb@ SR DS o

What are you doing?

== lisaes00 just watched Obama's speech on econ . .. crisis :(

‘ m sparktography Not being at CES this year is a little weird.
Qdo# Reading through the flood of CES-related stuff on RSS and FF
evokes fond memories.

Users can post tweets and interact with Twitter via:

- SMS
- Web

- Instant message services
- Third-party applications on the desktop and iPhone

networking on the Internet, the one that comes in the form of communities like Facebook, MySpace and such. 2. In terms of social networking features and functionality, Twitter is the same as...
3. My friends on Twitter offer the same kind of social support as my friends on...

o i e How: 1. ethnographic study based on participant observation, readings on Twitter 4.l interact more frequently with my friends on Twitter than my friends on...
following | followers | updates . A " . " . 5. | feel closer to my friends on Twitter than to my friends on...

2. a structu red Onllne queSthnnalre |nVOIV|ng 138 TWltter users 6. | would most likely engage in a conversation on Twitter than on...
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In terms of social networking features and functionality, Twitter
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Twitter affords other uses such as: 3. Discussion

- Networking tool

- Newsfeed

- Advertising

- Instant messaging

- Blogging

Facts supporting hypothesis A, Facts supporting hypothesis B,
Twitter users engage in a different type of communication. Twitter users maintain distinct relationships within the network.
- Tweets, status updates of 140 characters, are the one and only form of - When users were asked which percentage of their Twitter friends
communication Twitter provides. they frequently meet face-to-face, 5% and 10% were the most
- Type of communication: both asynchronous (as blogging is by nature) and common answers, with 34% and 16% respectively..
synchronous (30% of the users use Twitter as an instant messaging service, - Users agreed (27% strongly and 8.6% just agreed versus a 7.2% of neutral,
which is synchronous communication). 4.2% of disagreement and 1.7% of strong disagreement) they interact
- Twitter is the network that affords the biggest variety of uses besides more frequently with their Twitter friends.
communicating with friends: 65% of the users use it as networking tool,
61% as a newsfeed, 31% as a way of promoting, 30% as an instant | agree with the fact Twitter hasn't hit mainstream, but the future is bright. There are already some interesting mashups using google maps
messaging service) and Twitter but with GPS coming to every mobile phone as cameras did, Twitter has a huge advantage as location based platform . While on
- Users also agreed they would most likely engage in a conversation on Twitter one hand is kind of creepy to think of Twitter as this big friend-mashup where your friends and followers are aware of both what you're doing
than on any other of the networks in the following order: 37.4% strongly agreed, and where you're doing it, on the other it's definitely useful. Not to say that it would boost Twitter usage.

8.1% agreed while 3% disagreed and 1% strongly disagreed.



